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Walk Wheel Cycle Trust | Job description
Role description
· Salary: Grade K
· Location: Home based/hybrid, in or commutable to London
· Line manager: Executive Director for Strategy and Engagement
· Department / Team: Strategy and Engagement / Policy and Communications
Role summary
You’ll lead media, communications, policy development and influencing work for Walk Wheel Cycle Trust in England to help us achieve our influencing and engagement strategic goals. You’re a key part of the policy and communications leadership team collectively responsible for increasing the charity’s brand awareness, engagement with supporters and influencing policymakers to back improvements in walking, wheeling and cycling.
You’ll work with the Chief Executive and Executive Director of Strategy and Engagement to provide specialist political advice and develop an overall political strategy and messaging for stakeholders in England. You’ll work with the executive director and the Head of Policy and Communications, Scotland, Cymru and Northern Ireland to set our UK-wide policy and influencing goals and with the Head of Research to commission evidence to build support for those goals.
You’ll lead public affairs and influencing with national policymakers and other influencers in Westminster. You’ll work with the England Director and their team to align their influencing work with national and local political leaders in England. And you’ll take responsibility for building relationships and partnership working with UK-wide and England-based charities and other influencers who share our goals.
You’ll lead the media and communications team, responsible for UK-wide media relations and messaging and direct communications and campaigns to engage supporters and the public in England. You’ll be responsible for building and protecting the reputation of the charity working with your Media and Communications Manager and the Head of Policy and Communications, Scotland, Cymru and Northern Ireland. 
Approx likely split of responsibilities: 40% policy development and influencing/partnerships, 20% comms operational leadership and reputation management, 20% people management 20% working with policy and comms leadership team to lead delivery of our influencing and engagement goals.
Key responsibilities
1. Working with the executive director and the policy and communications leadership team, co-develop and implement our five-year action plan to engage new supporters and partners, and our five-year plan to influence political leaders to back investment in access to walking, wheeling and cycling – helping to deliver our engagement and influencing strategic goals.
2. Set, implement and evaluate the achievement of charity’s influencing goals with the UK Government.
3. Build trusted relationships with ministers, their teams, key policymakers in Whitehall, parliamentarians and their teams and other influencers on the UK Government, to help achieve our influencing goals. 
4. Coordinate with the Executive Director for Delivery and their team to ensure that influencing with government funding agencies and political stakeholders is aligned. Provide advice on political opportunities to inform the development and delivery of the charity’s income generation plans, particularly with Government agency funding.
5. Monitor and analyse political developments in Westminster and across England. Identify and respond to political risks and opportunities, providing strategic advice and briefings for the CEO, and Executive team and sharing policy learning to other key colleagues. 
6. Identify and coordinate advocacy for investment and legislative changes in Westminster which will enable more people to walk, wheel and cycle.
7. Work with the executive director and the Head of Policy and Communications, Scotland, Cymru and Northern Ireland to set our UK-wide policy goals and ensure that our policy influencing, messaging and communications is coherent and aligned and works in all four nations. 
8. Work with the Head of Research to commission evidence to build support for our policy goals.
9. Lead on areas of policy and political research by analysing and synthesising evidence to support Walk Wheel Cycle Trust’s public affairs objectives. Develop policy briefings, reports and recommendations and other forms of engagement including events and meetings to influence change based on the evidence.
10. Ensure that policy and public affairs activity in the English regions led by the England Director aligns with the overall strategic objectives and policy and public affairs strategy for England through wider liaison and maximises opportunities for investment and impact.
11. Lead the policy and communications team for England, ensuring they have the support, motivation and tools to perform well and have a positive impact. 
12. Build and protect the reputation of the charity, ensuring we have a crisis communications plan that’s implemented effectively.
13. Support your Media and Communications Manager to agree key messages for proactive and reactive media and communications work that help build our brand and raise the profile of our impact.
14. Work with the Head of Policy and Communications, Scotland, Cymru and Northern Ireland ensure that the UK-wide media team works effectively with communications leads in Scotland, Cymru and Northern Ireland so that messaging is aligned, but effective for each nation, and that colleagues across all four nations provide support and cover for UK-wide media relations.
15. Work with the Head of Brand and Marketing to plan and implement supporter engagement campaigns with the public in England and ensure that all policy and communications work is aligned to and helping to build the charity’s brand, helping to engage new supporters and partners.
16. Provide communications leadership and guidance for colleagues in other teams across the wider organisation, supporting external engagement of supporters, volunteers and partners/funders.
Person specification
Specific qualifications or experience required
Extensive specialist experience in advocacy, policy, politics and government, particularly relating to the UK Government in Westminster.
Extensive proven experience of providing strategic counsel to high-level individuals within and outside own organisation.
Extensive proven experience of building effective working relationships with politicians, policymakers and influencers to bring about change.
Experience of working with external partners including senior leaders in other charities, advocacy groups, think tanks and policy specialists.
Substantial experience of developing engagement plans to deliver on influencing and policy goals.
Experience of rapidly responding to political developments through traditional and digital media.
Experience in research with successful advocacy and policy strategies across a varied range of issues.
Experience of working cross-organisationally
Experience working with people at all levels internally and externally irrespective of hierarchy, creating an equitable environment where diverse perspectives are valued, biases are actively addressed, and everyone feels empowered to contribute and thrive.
Experience leading a multi-disciplinary communications and policy/public affairs teams.
Experience of working with UK media to land press coverage for stories
Experience of developing, implementing and delivering media, communications and PR plans, strategies and budgets
Experience of managing reputation threats and crisis communications

Specific/technical knowledge required
Excellent understanding of UK Government, and the national policy-making process and political landscape
Excellent understanding of current transport and planning issues including familiarity with policies that promote active travel and inclusivity.
Good understanding of Microsoft Office suite, and working knowledge of media and communications
Skills and abilities
Excellent verbal and written communications skills.
Ability to communicate complex policy positions simply, both internally and externally using plain language, accessible formats, and alternative methods to engage a wide audience
Ability to create compelling and persuasive stories and messages that engage political and professional/partner audiences
Excellent organisational skills and ability to effectively plan and organise a varied workload to meet deadlines
Excellent interpersonal skills and ability to establish credibility to influence decision makers
Ability to understand and address the unique barriers faced by people from various cultural and socioeconomic backgrounds.
Analytical skills: ability to analyse and synthesise relevant policy and business development information and prepare evidenced and well-written material for a variety of audiences
Ability to plan and organise a varied and heavy workload to meet deadlines
Experience of line-management. 
Ability to function on own initiative
Ability to chair and facilitate meetings 
Ability to speak confidently in public 
Excellent commercial, political and practical judgement
Safeguarding Commitment
At Walk Wheel Cycle Trust, we are committed to making sure that safeguarding is everybody's responsibility. That all colleagues understand their role in safeguarding children, young people and adults who may be at risk of abuse, neglect or harm and promote their welfare. 


This document does not form part of the contract of employment but does outline our expectations. If we need to amend this document in the future we will consult with the post holder before doing so. 



We make it possible for everyone to walk, wheel and cycle.
Because it changes everything. Our health. Our wellbeing. Our world.
www.walkwheelcycletrust.org.uk 
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Registered Office: Walk Wheel Cycle Trust, 2 Cathedral Square, College Green, Bristol BS1 5DD. 
T: 0117 926 8893. 
Belfast: T: 028 9043 4569. Caerdydd/Cardiff: T: 029 2065 0602. Edinburgh: T: 0131 346 1384. 
London: T: 020 7017 2350. With regional offices in: Birmingham, Bristol, Glasgow, Leeds, 
Manchester, Newcastle, Nottingham.
Walk Wheel Cycle Trust is a registered charity number 326550 (England and Cymru), 
SC039263 (Scotland) and 20206824 (Republic of Ireland)
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