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Content Marketing Officer
You’ll lead the charity’s content strategy and be responsible for overseeing storytelling and content creation (including film, photography, infographic and other rich media) that builds brand awareness and engages new and diverse audiences with the propensity to support Walk Wheel Cycle Trust. With our new brand and five-year strategy, we are moving to become a video-led organisation. You'll oversee the shooting, editing and commissioning of video content that engages audiences and promotes our impact.  









Role description
· Salary: Grade F
· Location: Hybrid working (anywhere in the UK) with access to a nearby hub. 
· Line manager: Senior Content Marketing Officer
Department / Team:  Policy and Communications directorate, Brand and Marketing team
Role summary
You’ll work closely with delivery teams and commissioned agencies/ freelancers to develop high-quality, engaging and targeted content across different channels that converts top-of-funnel audiences to more meaningful engagement with Walk Wheel Cycle Trust. You’ll work with the Senior Content Marketing Officer and the Head of Brand and Marketing to plan and implement content marketing strategies and campaigns that raise awareness of the charity and secure new supporters, donors and volunteers.  
You’ll support the implementation of content marketing campaigns in all four nations working with the Brand and Marketing team and colleagues in the England and Scotland/Wales/NI Policy and Communications teams, delivery teams, the Fundraising and Supporter Engagement team and Volunteering team.  
And you’ll work with colleagues in the commercial team to develop content, materials and campaigns that support business to business (B2B) marketing and are aligned to our new brand to promote our services and secure new funding.  
You will act as guardian of the organisation’s brand and lead on content planning and creation, content marketing and accessible content design best practice across the charity. You will lead the commissioning of new content and repurposing of existing content across all channels and for all key audiences. And you will oversee and execute content requests from across the charity, delivering user-centred content that supports our business goals and tells the story of our impact through real people and projects. 
Estimated proportion of time split: 10% supporting the development of content strategy, 40% content creation/support others to create content, 30% content marketing campaign development and implementation, 20% B2B content marketing.
Key responsibilities
Support the Senior Content Marketing Officer to develop and manage the content delivery plan - ensuring coordinated and consistent content production across the charity to raise our profile and mobilise support across the UK, aligned with the organisational strategy and agreed KPIs and budgets.  
Lead the development of new ideas and innovative strategies for content marketing, communications and public affairs to support Walk Wheel Cycle Trust’s marketing plans and maximise effective delivery and evaluation.   
Lead content creation across the charity and create compelling content aligned with marketing objectives and the charity’s brand (visual identity, tone of voice and messages), in collaboration with colleagues so they work for all four nations. This includes building trust with volunteers, supporters and members of the public to encourage them to share their story with us to support our engagement work. 
Oversee the shooting, editing and promoting of video content – including commissioning external freelancers and agencies to create video content. You will support colleagues charity-wide to develop branded, accessible and engaging video content. 
Effectively place content in Walk Wheel Cycle Trusts’ channels to maximise SEO impact and brand awareness campaigning with a focus on creating strategies that engage a wider and more diverse supporter base for the charity following its recent rebrand and strategy refresh.
Engage colleagues in the development and implementation of marketing and campaign plans, working collaboratively to ensure they are delivered as inclusive campaigns to encourage people from diverse groups to walk, wheel and cycle, particularly those most excluded. 
Work with colleagues at all levels in the commercial team to develop and implement content, materials and strategies that support business to business marketing campaigns aligned to our new brand that promote our services and secure new funding. 
Ensure all records of Walk Wheel Cycle Trust’s case studies are kept up-to-date and comply with the General Data Protection Regulations. Maintaining the highest standards of ethical and personal practice in liaising with the stories’ sources and their families. 
Provide support and cover for other members of the Brand and Marketing team and wider Policy and Communications directorate where needed. This may include leading content projects, covering social media over colleague’s annual leave or representing Walk Wheel Cycle Trust externally. 
Act as a guardian of the charity’s branding, tone of voice and key messages, supporting colleagues to adhere to brand guidelines and accessible content design best practice, and positively contributing towards raising Walk Wheel Cycle Trust’s profile. 
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Use data and evidence to inform the roll out of our content strategy and campaigns. Monitor and evaluate the success of content outputs, and brand and content marketing campaigns, providing reports and identifying areas for development and opportunities.
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Person specification
Specific qualifications or experience required
· A proven track record of working in a creative and results-driven audience-focused team, leading the development of content marketing activity involving multiple stakeholders, considering diverse perspectives reflecting their experience and their own voice.
· Strong experience of creating compelling stories and case studies that provide a consistent tone of voice and key brand messages.  
· Experience of building trust with volunteers, supporters or members of the public so they are happy to share their story publicly to support communications and engagement. 
· Expert video and photo shooting and editing experience. 
· Experience of managing and developing business to business marketing content that secures new business.
· Experience working with people at all levels internally and externally irrespective of hierarchy, creating an equitable environment where diverse perspectives are valued, biases are actively addressed, and everyone feels empowered to contribute and thrive. 
· Success in engaging a wide and diverse audience through using plain language, accessible formats, and alternative communication methods. 
Experience of working in a charity or not-for-profit organisation and of working collaboratively with external partner organisations. 
Specific/technical knowledge required
· Solid understanding and experience of using online marketing and communications, including professional experience of X, Facebook, Instagram, Bluesky, LinkedIn and website CMS. 
· Extensive knowledge of accessible formats, and alternative methods to engage a wide audience including content marketing best practice and SEO. 
· Good working knowledge of case study development principles and best practice for creating materials for print.  
· A clear understanding of General Data Protection Regulations (GDPR) and its application. 
· Experience of using Google Analytics to monitor content performance, make strategic content decisions and to iterate campaigns.  
· Experience of using InDesign, Adobe Premier Pro or other graphics/video editing software. 
· Good understanding of tools such as Google Console and Trends to develop user-focussed content ideas and implement content strategies that get results. 
Good understanding of the role that cycling, walking and wheeling can play in tackling air quality, congestion and health issues. 
Skills and abilities
Expert video and photo shooting and editing skills.
· Able to drive engagement and conversion online.
· Ability to identify an engaging story that will appeal to a diverse range of people. 
· Excellent verbal and written communication skills. including writing for online and social media channels using engaging, plain and accessible language. 
· Excellent ability to develop engaging content in a range of formats that are accessible to all.
· Excellent interpersonal skills and the ability to build trusted relationships with key internal and external stakeholders, including diverse volunteers, supporters and members of the public. 
· Strong organisational skills and an ability to work to tight deadlines. 
· Highly motivated self-starter and enthusiastic. 


This document does not form part of the contract of employment but does outline our expectations. If we need to amend this document in the future, we will consult with the post holder before doing so. 
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We make it possible for everyone to walk, wheel and cycle.
Because it changes everything. Our health. Our wellbeing. Our world.
www.walkwheelcycletrust.org.uk
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Registered Office: Walk Wheel Cycle Trust, 2 Cathedral Square, College Green, Bristol BS1 5DD. 
T: 0117 926 8893. 
Belfast: T: 028 9043 4569. Caerdydd/Cardiff: T: 029 2065 0602. Edinburgh: T: 0131 346 1384. 
London: T: 020 7017 2350. With regional offices in: Birmingham, Bristol, Glasgow, Leeds, 
Manchester, Newcastle, Nottingham.
Walk Wheel Cycle Trust is a registered charity number 326550 (England and Cymru), 
SC039263 (Scotland) and 20206824 (Republic of Ireland)
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